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~ Who we are

We are Cutty Sark, the Queen’s Hi
National Maritime Museum, and the Royal--
Observatory Greenwich. We are home to some
of the world’s most famous locations, set in
the heart of a UNESCO World Heritage Site.
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We are a collection of diverse sites with unique
identities, overlapping interests and a common
purpose to connect the past to the present
and shape the future. 74
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We are |ncIt!5|ve andwelcome people of all ages .$ 2
backgrounds, and'interests AR,
'y Eachyear: At

‘=4more trlan 5 million people globally visit our dlgltal platforms
and ;hainnels
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. - 3 millienpeople visit our groundsand buildings
- our global media impact is around 2 billion people

* -around 500,000 people engage with our learning, outreach,
» ' ‘events, and community programmes.
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Conveniently located né’ar the I_E'@.’I. Ceﬁ;ree and’Canary
Wharf and with capacities rangin m 81,000 guests,
we offer world-class pr[&te dir\'ua%_a event venyes in
a heritage setting ideal for corporate e 4\;'
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Whether it’s a crucial meeting, sumptuous dinner, a
star-studded reception, filming, or the latest launch,
we have myriad ways to showcase your brand and
create events that guarantee stand out.

Visit Our Website to learn more.
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https://www.rmg.co.uk/venue-hire

ROYAL
MUSEUMS
GREENWICH

Brand licensing partn ships

Our world-class collections ~
'~ opportunities and |nsp|rat|’
innovative and beautifully %
“% association with our globall CC

Our licensing programme ¢
home, stationery, publishi

Visit Our Website to lear


https://www.rmg.co.uk/commercial/brand-licensing
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https://www.rmg.co.uk/commercial/publishing
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Engaging communities

Diverse and strong brands drive diverse and strong businesses. All corporate memberships and sponsorships support
important education and access programmes. In turn, partnerships support and promote your company and values to

engage your people and stakeholders with high-impact engagement.

Visit Our Website to learn more



https://www.rmg.co.uk/support-us/corporate-partnerships
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Strategic partnerships can combine variations of
private events, product, activation, and align with
ESG strands, delivering maximum impact across the
breadth of your business and stakeholders. Critically,
they offer cultural routes to generating valuable ‘ -~ D
media and PR opportunities. p— & the
. ' g science education,

Visit Our Website to learn more. ering emerging talent



https://www.rmg.co.uk/support-us/corporate-sponsorships
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https://www.rmg.co.uk/schools-communities
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Current and recent partners
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Let’s talk:

Alex Lawson
Senior Manager: Corporate Partnerships
AlLawson@rmg.co.uk

Harry Maybrick
Corporate and Trusts & Foundations Development Officer
HMaybrick@rmg.co.uk
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