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                                   Leisure, travel & tourism: visit investigation
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During your visit to the Museum, observe the range of visitor/customer types that you see.

1. Identify two suitable target markets for the Museum.
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2. Explain why you chose the two target markets above.
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3. Suggest two market research methods the Museum could use to identify the needs of its visitors.
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4. Give one reason explaining why you chose the market research methods above.

	i
	


	ii
	



PAGE  
Target marketing at the Museum
May be reproduced for educational purposes
                                                                                              Page 1 of 1
© National Maritime Museum, Greenwich, LONDON SE10 9NF  Tel: +44 (0)20 8858 4422  Website: www.nmm.ac.uk/traveltourism

