Barriers to access

Adapted from Building Bridges, Jocelyn Dodd and Richard Sandell, Museums and Galleries Commission 1998

	Type of access
	Some things to think about
	Some ideas to develop audiences

	Physical access
	Is our museum building physically accessible?
	Install ramps, handrails, lifts, seats, turning areas for wheelchairs, check height/eye levels of displays.

	Sensory access
	Can our exhibitions, events and facilities be used by people with hearing or sight impairments?
	Offer objects that can be touched.

Use a range of interpretation – e.g. audio guides, hearing induction loops, sub-titled audio-visual presentations.

	Intellectual access
	Do our exhibitions exclude people with limited background knowledge?

Can people with learning difficulties access our services?
	Consult and involve new audiences in the design and production of exhibitions.

Evaluate levels of understanding amongst a range of audiences when developing exhibitions.

	Financial access
	Does our admission charge put off people on low incomes?

Do our shop and café sell items that families can afford?
	Offer free admission on certain days and/or times, and advertise it widely.

Take the Museum into the community – e.g. loans boxes, outreach talks in community centres, libraries, schools etc.

Provide free transport.

	Emotional/addtitudinal access
	Is our museum environment welcoming to new visitors?

Do staff have an open attitude to diversity (different types of people and their different needs)?


	Train staff.

Organise special events and activities to attract and build confidence amongst new audiences.

	Access to decision-making
	Does the museum consult potential new audiences?

Does it value the input of external stakeholders?
	Develop projects in partnership with audiences.

Establish a consultative panel to review plans.

	Access to information
	Does our publicity effectively reach and communicate with new audiences?
	Develop new, accessible marketing networks and methods of communication – e.g. e-marketing, web links, mail-outs through specialist organisations and societies such as RNID, Local authorities.

Produce publicity and orientation materials in large print, Braille, tape, different languages

	Cultural access
	Do our collections, displays and events reflect the interests and life experiences of our target audiences?
	Implement a new collecting policy to reflect the histories of target audiences.

Plan re-displays with appropriate interpretation.


