


> A d
L%

H '-.‘ -

C)

 We are Cutty Sark, the Royal Observatory.
Greenwich, The Queen's House,jthe Princ
Philip Maritime Collections Ceh ind
National Maritime Museum. We are home -
to globally iconic locations, set in the
heart of a UNESCO World Heritage Site.

We are a collection of diverse sites with
unigue identities, overlapping interests
and a common purpose to connect the
past to the present, and shape the future.
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We are inclusive and welcome people of‘all‘»eges,,v A

backgrounds, and interests o v

wEach year;’ g
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-17 'mimon+ people globally visit our digital platforms

- S'million+ people visit to our grounds and buildings

- Qur global media impact is around 2 billion people

. _+ 500,000 people engage with our learning and community

programmes
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ROYAL
MUSEUMS
GREENWICH

Whether it's a crucial meeting, sumptuous dinner,

a star-studded reception, filming, or a product
launch, we have a myriad of ways to showcase
your brand and create events that guarantee stand

out.
Visit Our Website to learn more.



https://www.rmg.co.uk/venue-hire

ROYAL
MUSEUMS
GREENWICH

- Our world-class coIIect
¢ infinite opportunities t" >,
unigque, innovative and a;a‘;
products, drawing on our glg
iconic brand.

Brand licensing can cc
gifts, home, stationer
tech, toys and more.

Visit Our Website to:


https://www.rmg.co.uk/commercial/brand-licensing

~ year,.activati
stand o‘ut an\ét

Visit the
National Maritime Museum

 Maritime history
Kids play zone

Cafés and terrace

.. Free entry.
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ROYAL
MUSEUMS
GREENWICH

Engaging communities

Strong and vibrant communities create strong and vibrant businesses. Corporate partnerships
enable much-needed community and education programmes, and reflect your company's values.

More than that, partnerships engage your people and stakeholders with unique access to the
Museum and stunning events.

Visit Our Website to learn more


https://www.rmg.co.uk/support-us/corporate-partnerships

Infinix

Strategic partnerships can combine any

combination of private event, product,

activation, and DEI + B strands delivering

maximum impact across the breadth of your

business and stakeholders. Critically, it offers orm for

creative routes to generating innovative = ._ ology in
branded content, media and PR opportunities. - essible, supporting
-~ ucation, encouraging creat|V|ty, and

Visit Our Website to learn more. empowering emerging talent.



https://www.rmg.co.uk/support-us/corporate-sponsorships

MUSEUI
GREENWICH

However you chose tG
partnership proceeds go
conservation of globall
collections, importa
education and o

Visit Our Wi



https://www.rmg.co.uk/schools-communities

ROYAL
MUSEUMS
GREENWICH

Current and recent partners
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Baltic
Exchange
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GRANT SAW

SOLICITORS Lrp
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International Chamber of Shipping

R =3+

Mitsui O.S.K.Lines

BREMONT

CHRONOMETERS

=

GRIMALDI GROUP

2

CAYZER TRUST COMPANY
HMM
KUEHNE+NAGEL (i)

ROLEX

"\.\é/\/ Liberty_
f' Specialty Markets

}3 V.Group



Let's talk:

Alex Lawson
Senior Manager: Corporate Partnerships
alawson@rmg.co.uk

Holly Buckingham,
Corporate Partnerships

hbuckingham@rmag.co.uk

Edie Walwyn
Corporate Partnerships, First Light
ewalwyn@rmg.co.uk



mailto:ALawson@rmg.co.uk
mailto:hbuckingham@rmg.co.uk
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